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An Outreach Campaign on the  

Value of Strategic Standardization 
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Our Challenge 

What’s the problem we’re trying to solve?  

 

Participation in standards development is down. 

 

The U.S. standards and conformity assessment  

community needs to work together to increase 

understanding and engagement by C-suite leaders. 
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Overview of the Campaign 

 Tool to foster understanding of the strategic value of  

standards and conformity assessment 

 

 Education and outreach targeted at executive leaders (C-suite) 

 

 Uses concrete, easy-to-understand terms and case studies 

 

 Coordinated by ANSI, but this is your campaign 

 The more support you offer, the broader the campaign’s reach 
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Campaign Programs and Deliverables 

Developed & Funded by ANSI 
 

 Campaign Plan / Strategy 

 Campaign Logo 

 Q&A Flyer 

 SBB Website 

 Identifying case studies 

 Collecting testimonials 

 Press releases 

 Contributing articles 

 Social Media 

Support / Sponsorship Required 
 

 Print brochures 

 Advertising – print and web 

 Advertorials in business and 

industry publications 

 Roundtable events 

 Conferences 

 Promotional video 

 Video interviews 
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Current Sponsors 

 AAMI 

 ASIS International 

 ASME 

 IAPMO 

 NFPA 

 NSF International 

 SAE International 

 Safety Equipment Institute 

 Square D / Schneider Electric 

 U.S. Pharmacopeia 
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Key Messages 
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How Do Standards Boost Business? 

 Companies that participate actively in standards  

development activities gain more competitive advantage than those 

who do not participate. 

 Gain insider knowledge and early access to information 

 Exert influence on technical content  

 Develop new markets for products, services, and technologies, as well 

as strategic positioning within those markets 

 

 On almost any given day, a standards group or technical committee 

is meeting and making decisions that could affect your bottom line.  

Shouldn’t you be involved?  
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cost savings 

 Standardization lowers costs by reducing redundancy, minimizing 

errors, and reducing time to market.  

 

 In difficult economic times, many companies feel the need to downsize 

or even eliminate their participation in standards development. But the 

resources needed to re-start the process later on can be much more 

expensive than maintaining a well-functioning system in the first place.  

 

 Beyond the bottom line: standards impact quality, lead-time, factory 

flexibility, and supply chain management.  
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market access 

 Demonstrating compliance to standards helps your products, services, 

and personnel to cross borders.  

 

 Standards make cross-border interoperability possible, ensuring that 

products manufactured in one country can be sold and used in another.  

 

 Standards and conformity assessment activities are inextricably linked 

with your business’ full supply chain throughout the multiple tiers of 

subcontractors and suppliers.  
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innovation and R&D 

 Relying on previously standardized technologies, systems, and 

terminologies lowers R&D costs. 

 

 Research, prototyping, and standardization are overlapping process – 

reducing time to market for innovative products. 

 

 Standardization shortens the cycle between initial concept and global 

market access. 
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the public-private partnership 

 If the U.S. standardization community – which operates as a 

partnership between the public and private sectors – does not step 

forward to deliver a standards and/or conformance-based solution  

to a key national priority, then the U.S. government will meet the  

need with a regulation. 

 

 By participating in standards development activities, you have an 

opportunity to directly influence the requirements and guidelines  

for your product. 
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a call to action 

 As a business leader, your support is essential: 

 Put in place a corporate policy that supports standards development right 

alongside quality, safety, and environmental performance 

 

 Identify the business units and individuals who will participate in standards 

development work and ensure that they can be involved from the beginning 

of any new activity 

 

 Help educate younger employees on the importance of standardization and 

support University Outreach programs by providing subject matter experts 

to reach out to the emerging workforce 

 

www.standardsboostbusiness.org 
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Next Steps 
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Call to Action. How You Can Help. 

 Visit the Standards Boost Business website and show your support 

at www.standardsboostbusiness.org 

 

 Provide testimonials, case studies and other success stories that 

quantify and demonstrate the value and benefits of standards and 

conformity assessment. 

 

 Become a sponsor and help recruit additional sponsors to facilitate 

broader reach of the campaign. Sponsors gain greater visibility and 

exposure through the SBB campaign itself.  

http://www.standardsboostbusiness.org/
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Sponsorship Benefits 

$25,000 Sponsorship  

 Executive-level video overview featured  

on SBB website 

 Company logo included in print advertising 

 Company invited to speak at conference  

and roundtable events 

 Company logo prominently displayed at 

conference and roundtable events 

 Exhibit space at conference 

 Ad space on SBB website 

 Company logo included in print materials 

 Company logo included in website in 

sponsors section 

 Company name mentioned in press release 

$15,000 Sponsorship 

 Company name included in  
print advertising 

 Company logo displayed at  
roundtable events 

 Ad space on SBB website 

 Company logo included in print materials 

 Company logo included in website  
in sponsors section 

 Company name mentioned in  
press release 

 

$5,000 Sponsorship 

 Ad space on SBB website 

 Company logo included in website  
in sponsors section 

 Company name mentioned in  
press release 
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Sponsors can Maximize their own 

Marketing & Communications with SBB 

 Sponsors can compliment, enhance and extend their own marketing, 

communications and education initiatives by leveraging SBB campaign 

programs and deliverables. 
 

 Sponsors can increase engagement and recruitment of new participants 

to the standards development process by repurposing and integrating 

SBB programs and deliverables with their own outreach efforts.  
 

 Case studies, testimonials and other collateral materials provided by 

sponsors can gain more visibility and awareness in the marketplace 

through the Standards Boost Business campaign.  
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Thank You 

For more information, please contact: 

 

Brian Meincke 

ANSI Senior Director, Membership Development 

212.642.4940 

bmeincke@ansi.org 

 

 


